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ABSTRACT

Derivatives are financial instruments whose payoffs derive from more primitive financial variables
such as stock price, commodity price, index level, interest rate or an exchange rate. Derivatives allow
individuals and companies to hedge risks. This means that they make it more likely that risks are borne
by those best able to bear them. This makes it possible for individuals and companies to take on more
risky projects - with higher promised returns - and hence create more wealth by hedging those risks
that can be hedged. In the present highly uncertain business scenario, the importance of risk
management is much greater than ever before. The emergence of derivatives market is an ingenious
feat of financial engineering that provides an effective and less costly solution to the problem of risk
that is embedded in the price unpredictability of the underlying asset. In India, the emergence and
growth of derivatives market is relatively a recent phenomenon. The growth of derivatives usage over
the last two decades has been rapid in both advanced economies and emerging markets. Derivatives
are enormously useful instruments in the management of risk. They can be used to hedge an existing
market exposure (forwards and futures), to obtain downside protection to an exposure even while
retaining upside potential (options), to transform the nature of an exposure (swaps), and to obtain
insurance against events such as default (credit derivatives). Derivatives are also highly levered
instruments, and this has its own implications. On the one hand, the leverage makes derivatives
attractive to speculators (those who wish to bet on price direction). This paper discusses the
awareness of government employees on derivative trading who constitutes a prominent part of Indian
middle class, major segment of our population, whose investments flow into capital formation leading
to economic welfare.

Keywords: Primitive Financial Variables; Financial Engineering; Management Of Risk; Credit
Derivatives

INTRODUCTION

The term investment refers to employment of funds on assets with the aim of earning income or capital
appreciation. Investment is nothing but allocation of monetary resources to the profit yielding asset in
future. If a person has income, he spends it for satisfying his consumption needs. There is direct
relationship between earnings and spending. The spending of a person depends upon his/her financial
positions. When he has income more than he requires for current consumption, he would go for
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investment, by depositing in banks or investing in other assets. There are number of investment
avenues for savers in India. Some of them are marketable and liquid while others are non marketable.
Some of them are highly risky while some others are almost riskless. Investors have to choose proper
avenues from among them depending on his preferences, need and ability to assume risk. They are
corporate securities, UTI, post office deposits, life insurance policy, provident fund schemes and
investment in real estate, gold and derivatives. Derivatives are financial instruments which derive its
value from some other financial price, and allow individuals and companies to hedge risks. Derivatives
are financial instruments whose payoffs derive from more primitive financial variables such as stock
price, commodity price, index level, interest rate or exchange rate. Derivatives are also highly levered
instruments, and this has its own implications. On the one hand, the leverage makes derivatives
attractive to speculators. Derivatives are products of ‘financial engineering’ that meet the various
needs of the markets and its players. They are the skeptical instruments today even after reaching a
milestone in their growth. They are perceived to be a complex as their mathematical counterparts. But
financial derivatives are relatively simple and easy to understand. Their values are completely
determined from the value of underlying assets. A derivative contract, product, instrument or simply
‘derivative’ is to be sharply distinguished from the underlying asset, which is an asset bought or sold
in the cash market on normal delivery terms'. Within a short span of three decades since their
introduction, derivative markets have gained prominence and have become in dispensable to the day-
to-day business activity around the world?.

The derivatives trading on the NSE and BSE commenced in June 2000. However, according to Base
Narayan and Brahmbhatt Mamta (2012)°, even after a passage of more than a decade it is found that
the investors awareness about the hedge funds is lowand they still prefer investing in secured
investments with low return. Small investors in equity shares in India grope in the dark, as neither they
possess the sophisticated knowledge to take a decision nor they understand the investment guidance
and advice given by the scholars and publications, based on the technical analysis of investment?.
Investors generally see the past performance of the funds for investing their money in it which is not
the right way to analyze the fund’s portfolio. They are guided by gut feeling more often
(Ramachandra, P. S, Chinnathambi. S, 2011)*.Indian derivative market plays a major role in the
economic development of the nation, so it is necessary to mobilize all segments of the population
towards derivative investments. Indian middle class is a major segment of our population and
government employees constitutes a prominent part of it. Because of their misconception regarding
derivative trading, their investments are not directed towards the prosperity of our nation by providing
funds to more productive purposes. This study is very relevant in this present scenario because it
examines the awareness of the government employees on derivative trading. For the study
Government employees constitute, employees in Government sector and in Government Aided sector.

OBJECTIVES OF THE STUDY
1. To examine the level of awareness of government and aided employees on derivative trading.

2. To assess whether any difference exist in the level of awareness among the employees based
on gender, locale and type of management.

HYPOTHESIS OF THE STUDY

There exist significant difference in the level of awareness of employees on derivative trading based
on gender, locale and type of management

REVIEW OF LITERATURE

A number of studies have been conducted on derivatives but very few in context of awareness among
Government employees. S. Saravana Kumar (2010)° concluded that the most of the investor are aware
of high risk involved in the derivative market. To reduce the risk in the market, the investors should
strictly follow the stop loss method. The study reveals that most of the investor prefers cash market
where the script can be held for long term and the risk is less and it is transferable to others with
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minimal time period. Even though risk is higher, some investors prefer derivative market where return
is also higher. The investors are suggested that before going for investment proper study about the
script is essential. The study has highlighted a few suggestions for removing constrain in the crucial
variables which directly affect the investor and company. The investors are highly satisfied with equity
shares because of many reasons, i.e., liquidity, low investment, capital appreciation etc.

According to Gunjan Tripathi (2014)°, in his article ‘An Empirical Investigation of Investors
Perception towards Derivative Trading’investors mainly invest their money in real estates and
insurance as they are the options offering great returns with minimum risk associated with it.In a study
on the perception of stock market investments among government employees in Calicut city, Mayadevi
thampatty P.C and Mohana krishnan P.C(2014)’concluded that Government employees have the
perception that share market investments offer high returns with high risk where as bank investments
offer reasonable return with low risk. Since they are highly risk averse as an investment option
government employees prefer bank investment over stock market investment.

Tripathi (2014)® studied investor’s perception towards derivative trading. The study shows Indian
investors mainly invest their money in real estate and insurance as they are the options offerings great
returns with minimum risks associated with it. Y. Nagaraju (2014)° studied investors’ perceptions
towards derivative instruments and markets. The study shows that even though most people look at
derivatives with fear, they should understand the fact that derivative help in shifting the risk to the
other party. There are many myths that surround derivative market. All these can be done away with
proper system in place. After the study it is clear that derivative instruments and derivative markets are
not so popular among individual investors. N. Ramanjaneyalu(2015)* concluded that majority of
investors believed in myths and not knowing the realities and it is accepted that more number of
investors believed in myths on derivatives.

METHODOLOGY

The study is designed as an empirical one based on the survey method. The samples under this study
are taken from the investors residing in Calicut district of Kerala state. The study was conducted
during the month of November, 2015. Total numbers of samples are100, selected on convenient
sampling basis. The study is primarily based on the primary data collected from the respondents. A
structured questionnaire was prepared to collect information regarding, income, investment, and
awareness about derivatives. The secondary data has been collected mainly from various publications
of Government of India, Government of Kerala, journals and periodicals and articles in connection
with the study. The collected data are, statistically analyzed and interpretations are made.

FINDINGS OF THE STUDY

o Data relating to personal profile reveals that out of 100 respondents, 60 percent of Government
employees are in the age group of 31-40, 50percentare male and 50percentare female,
94percentare married, 62percentbelongs to urban area and 38percentbelongs to rural area,
46percent is from Government sector and 54percent is from Aided sector.

e Monthly income shows that, 29percenthas income above Rs. 50,000, 46percent has income
between Rs. 31,000 - 50,000 and 25percenthas income less than Rs. 30,000.

e As regards to investment majority (67percent) of respondent has investment between Rs.
50,001-1,00,000 and 25 percent has investment above Rs 1,00,000.

e Medium term investment is the choice of majority (74 percent) of investors, and only 26
percentages of respondents are aware of derivative trading, and they trade in derivatives.

e From the respondents those who are trading in derivatives 50percent are trading in stock
future, 30percent in stock index future, 12percent in stock option and only 8percent in
currency. None of them are trading in swaps and stock index option
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e From the respondents those who are trading in derivatives, 46percentallocate 11to15percentof
their income for trading in derivatives.

e Response to the reasons for not trading in derivatives reveals that 71percentconsiders that
investment in derivative is very risky, 11percenthas no knowledge, 8percenthas no awareness,
7percent are of the opinion that it requires huge amount of investment for trading in
derivatives. It is also clear that only 3percent are planning for trading in derivatives in future.

e The mean, median and mode obtained for the awareness on investment in derivatives among
Government employees for the total sample were found to be 11.3,9 and 9 respectively. The
median shows that 50percent of government employees got scores above 9. Standard deviation
of distribution was 4.622081.

e Gender based analysis reveals that the mean score of male and female is 11.16and 11.44
respectively. The median of male is 9 which shows that 50percent of male score above 9 and
median of female is 9.5 which shows that 50percent of female scored above 9.5.

e Based on locality, the mean score of the rural and urban area is 9.23and 12.93 respectively.
The median of rural is 9 which shows that 50percent of rural score above 9 and median of
female is 12.5 which shows that 50percent of female scored above 12.5.

e Sector wise analysis reveals that the mean score of Government and Aided sector is 11.61and
11.46 respectively. The median of Government employees is 9 which showsthat 50percent of
Government employees score above 9 and median of Aided employees is 10 which shows that
50percent of Aided employees scored above 10.

e The mean score of awareness on investment in derivative obtained for male is 11.16 and that
for female is 11.44. This indicates that level of awareness of male and female are nearly
similar. The Z value obtained is 0.98.This value does not exceed 1.96 at 0.05 level of
significance, revealing that there is no significant difference in the mean score of awareness on
trading in derivatives among male and female at 0.05 level and 0.01 levels.

e The mean score of awareness on investment in derivative obtained for urban is 12.93 and that
for rural is 9.23. The Z value obtained is 1.25. This value does not exceed 1.96 at 0.05 level of
significance. This shows that there is no significant difference in the mean score of awareness
on trading in derivatives among urban and rural at 0.05 level and 0.01 levels.

e The mean score of awareness on investment in derivative obtained for Government employees
is 11.61 and that for Aided employee is 11.46. This indicates that level of awareness of
Government employee and Aided employee are somewhat similar. The Z value obtained is
0.43. This value does not exceed 1.96 at 0.05 level of significance, showing that there is no
significant difference in the mean score of awareness on trading in derivatives among
Government employees and Aided employees and at 0.05 level and 0.01 levels.

e Thus the set hypotheses, that there is significant difference in the level of awareness of
employees based on gender, locale and type of management is rejected.

CONCLUSION

Investments are important for the wellbeing of individuals as well as for country’s economic
development. As the investments in capital market are subject to high risk, the investors have to be
familiarized with the various alternative investments available in the capital market and the risks
associated with them. The derivatives market has seen the highest growth among all financial market
segments in recent years. The study reveals that only less number of employees — Government or
private are investing in derivative trading in comparison to other investment avenues like fixed
deposit, post office saving fund or LIC. The brokers of derivative market can make more Government
employees aware of their great opportunity and encourage them to invest in derivative instruments.
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FUTURE OF THE STUDY

The study is limited to Calicut district with a sample size of 100 respondents only. It has conducted
only among Government employees. Future research need to explore and analyze the other variables
that can influence investor’s decision, so as to gain better insight and also concentrate on higher
income group like college faculties, gazetted officers so all. Derivative trading is still an uncased
investment avenue for majority of employees whether Government or Aided category. Lack of
awareness and anxiety about risk are the main reasons pointed out by the respondents. Being a more
profitable investment avenue, more investors should be attracted towards this opportunity. Hence a
tedious effort is necessitated on the part of concerned authorities so as to familiarize them with the
pros and cons of derivative trading. By conducting seminars, discussions and awareness programme
the misconception about the derivative trading can be removed up to a great extent and more investors
can be attracted towards it, irrespective of gender, locale or type of management. Providing credit
rating information, expert opinion and proper financial advice also will help to improve their risk
perception and stimulate them to invest in derivative market.
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ANNEXURE
Table 1. Personal profile
Variable Category Numbers
Below 30 8
Age 31-40 60
Above 40 32
Sex Male 50
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Female 50
. Married 94
Marital status Unmarried 6
. Urban 62
Area of domicile Rural 38
. Government 46
Type of institution Aided 52
Up to Rs. 30,000 25
Monthly Income Rs. 31,000-50,000 46
Above 50,000 29

Source: Survey data

Table 2. Data relating to annual investment, type of investment and trading on derivatives.

Variable Category Numbers
Annual investment Up to Rs. 50,000 8
Rs. 50,001-1,00,000 67
Above Rs. 1,00,000 25
Type of investment Medium term 74
Long term 26
Trading on derivatives Yes 26
No 74

Source: Survey data

Source: Survey data

Table 3. Instruments dealt with while trading in derivatives

Instruments Numbers %
Stock Futures 13 50
Stock Index Futures 8 30
Stock Option 3 12
Stock Index Options - -
Swaps - -
currency 2 8
Total 26 100

Table 4. Percentage of income used for trading in derivative market

Source: Survey data

Percentage of income Numbers %
Less than 5% 8 31
5%-10% 6 23
11%-15% 12 46
16%0-20% -
More than 20% -
Total 26 100

Table 5. Reason for not investing in derivative market

Reason Numbers | %
Lack of knowledge 8 11
Lack of awareness 6 8
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Very risky 53 71
Huge amount of investment 5 7
other 2 3

Source: Survey data
Table 6. Planning for investing in derivative market

Planning for investing Numbers %
Yes 2 3
No 72 97

Source: Survey data
STATISTICAL ANALYSIS

The data for the present study was collected with the help of questionnaire. The statistical analysis can
be divided in to two categories

1. Preliminary analysis
2. Mean difference analysis
Preliminary Analysis

As the first step of analysis is the primary analysis to see whether the sample is normally distributed.
For this, statistical constant such as mean, median, mode, standard deviation were determined.

Table 7. Statistical constants of the scores on awareness on investment in derivatives among
Government employees

Sample | Numbers | Mean | Median | Mode SD
Total 100 11.3 9 9 4.622081

Source: Primary Data

Table 8. Statistical constants of the scores on awareness on investment in derivatives among
respondents based on gender, locale and type of management

Variable Sample Numbers | Mean | Median | Mode | SD
Gender Male 50 11.16 9 9 4.85
Female 50 11.44 9.5 9 4.43

Locale Rural 38 9.23 9 9 3.62

Urban 62 12.93 12.5 9 4.65

Type of management | Government 46 11.61 9 9 5.13
Aided 54 11.46 10 9 4.21

Source: Primary Data
Mean Difference Analysis — Test of hypotheses
Hypotheses

e There exists significant difference in the level of awareness of Government employees on
derivative trading based on gender

e There exists significant difference in the level of awareness of Government employees on
derivative trading based on locale

e There exists significant difference in the level of awareness of Government employees on
derivative trading based on type of management
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The mean score and standard deviation of awareness of Government employees obtained for male and
female, urban and rural, government and aided and the ‘Z’ score obtained after the text of significant

difference between mean scores are given in the table 9.

Table 9. Statistical data and test of significance of difference between mean score of awareness on
investment in derivatives among Government employees score for the subsample based on gender,
locale and type of management

Variable

Sample No. | Mean score SD Z Score
Gender Male 50 11.16 4.85 0.98#
Female 50 11.44 4.432
Locale Urban 62 12.93 4.65 1.25#
Rural 38 9.23 3.62
Type of management | Government | 46 11.61 5.13 0.43#
Aided 54 11.46 4.21

Note: # Not significant at 0.05 level and 0.01 level

Source: Primary Data
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ABSTRACT

In an era of increasing global competition, “ Customer Perception” remains a research topic of
strong interest. By keeping in view that future disposable income of average household people will
increase, so in future their demand and need both increases. To meet their expectations it become a
prime importance to study various factors influencing their perceptions and hence impact on purchase
decision. In Case with the purchase of an automobile, people prefer motorcycle over a four wheeler
because motorcycle is economical and affordable. In other words we can say that motorcycle is a
common man vehicle. The study focuses on major two wheelers brand Hero Moto Corp, Honda, TVS
and Bajaj. Keeping in consideration that people have a criteria of preference in the minds before they
go to purchase a motorbike, the researcher has tried to summate some of the factors which people
evaluate before the actual purchase. The study aims to showcase factors like product attributes, price,
resale value, credit facility, mileage and advertisement plays role in buying decision.

Keywords: Customer Perception; Major Brands; Purchase Decision; Motorcycles; Product Preference

INTRODUCTION

Indian Two-Wheeler Industry is the largest in the world as far as the volume of production and sales
are concerned. India is the biggest two-wheeler market on this planet, registering an overall growth
rate of 9.5 percent between 2006 and 2014. The growth in Indian Automobile Industry owed the most
to a steep upsurge witnessed in the two-wheeler segment in 2014. The volume growth recorded in the
2014-15 fiscal year stood at a commendable 14.8 percent on a year-on-year basis. The 'Make in India’
campaign of the Government of India is also going to attract more foreign investment into Indian Two-
Wheeler Industry creating further growth opportunities in the coming years. A new study by Mc
Kinsey Global

Institute (MGI) suggest that if India continues its recent growth, average household incomes will triple
over the next one decade and it will become the world’s 5™ largest consumer economy by 2025, up
from 12" position. Today business around the world recognizes that the “consumer is the king”.
Companies can flourish only when they are able to understand the customer. Today in terms of modern
marketing it is very important to consider customer as a focal point of their business activity.
Marketing strategies are based on customer /buyer demand and needs. In a simple way we can say that
buying decision is the response of stimuli. In the field of marketing it is very important to understand
the meaning of perception and brand. Both are associated when it comes to purchase decision of two
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wheelers. There are mainly four key psychological factors—Motivation, Perception, Learning,
Memory, who fundamentally influence customer responses. This study focuses on perception factor.

With Liberalization, Privatization and Globalization of the economy of India and the subsequent entry
of many multinational players, the competition in two wheeler segments is increasing. As a result
customers are getting wide variety of brand choices, competitive price and high standard of quality. In
order to gain volumes under such competitive market it becomes the utmost requirement of the
company to study various factors that influence perception of the customer about the product and
results in creating positive image of the product and impact the buying decision.

Two wheelers have played a pivotal role in rising growth of Indian automobile Industry. The
automobile industry is the most lucrative industry and the major factors influencing demand for two
wheelers in India are — Increasing middle class population, Easy financing, Festivals and weddings,
Weak Public transport, Convenience and ease of operating. The study aims to showcase factors like
product attributes, resale value, milege, advertisement and the personal factors upon which a company
should work to create customer perception in a positive way to considerably influence the purchase
decision. State capital Jaipur contributes 16% of total two wheeler industry of Rajasthan and represents
a great variety of urban and rural customers (55:45%). Major brands of motorcycles are considered in
this study like Hero Moto Corp Ltd, Honda, TVS and Bajaj.

The literature review is accessed with respect to the factors which determine buying behavior of a two
wheeler user.

LITERATURE REVIEW

Bijapurkar, Rama. (2013) Explores the arena of consumerism in India and the strategies that are
developed to please the consumer. In this book, the author tries to give readers some information about
the environment in which consumers live; the way they think, their heterogeneous nature and their
transformation is discussed. India being an emerging market in the world, there are a lot of business
opportunities. The author tries to teach readers how to be ready to grab these opportunities and use
them. A Never before World contains major inferences needed to evaluate the business opportunities
and figure out the current market strategy. As an overall result of various changes, India is now in the
third decade after liberalization. The structure of consumption and behavior of consumers is studied.

George, Sunila;Jha, Raghbendra; Nagarajan andHari, K. (2002) The evolution of the industry's
competitive structure is traced using Kendall’s Index of Rank Concordance and the Evans Karras test
of convergence. The industry seems to be characterized by oligopoly with the onset of economic
reforms not making much difference to industrial structure. The values of the Her find Index also
indicated that the three segments of the industry have responded in different ways to changes in the
forces of competition. This was an outcome of liberalization which led to an unequal number of
entrants in each segment. It was found that the motorcycle segment has had a greater number of entries
than did the scooter or moped segments. From the results of the Evans and Karras convergence test it
can be inferred that in the scooter and motorcycle segments inter brand transmittal of information
through promotion, product development, pricing etc. is likely to be effective in influencing the growth
rates of other firms in these segments. The firms in the moped segment on other hand, probably
compare themselves with firms in another segment (such as motorcycles) or with other modes of
transport and are therefore not inter-dependent. This would explain why convergence is conditional in
this segment.

Kanojia, A.K. (2011) States that top 4 motorcycle segment control 93% market share. Hero Moto Corp
controls executive segment, Bajaj has premium segment and Honda has the dominant position in
scooter segment. The author studied about various factors responsible for Hero Moto Corp being able
to sustain leadership like highest network penetration, highest customer satisfaction with one of the
fastest complaint resolution.
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Krishnan Santana, R. (2007) Looks into various issues faced by the two wheeler industry. In terms of
competition, the industry is likely to face competition from used cars and low cost cars. Other issues
are the declining margins due to increased cost of materials and shift in customers’ demand to electric
vehicles to save on petrol. In terms of growth, there are expectations that the industry is likely to grow
by 15%. Most of the growth is likely to come from motorcycles. Some of the Indian motorcycle
companies are also likely to set up plants in foreign countries to meet export needs.

Kumari, Santosh A; Reddy, Raghunatha D. and Kameshwari, M.L. (2005) Studied consumer buying
behavior in two-wheeler industry with special reference to Hero Honda Motorcycles in the city of
Hyderabad. The study revealed that the main influencer in purchase decision of motorcycle was
himself. The sources of information preferred by the respondents for buying a two-wheeler were
friends and associates. It was found that 90% of the respondents were satisfied with the performance,
maintenance and after sales service provided by the dealers. It was also found that 93.35% of the
respondents could recall the advertisements of motorcycle they had seen recently on TV or read in the
newspaper or magazines. From this it was indicated that the advertising campaign was effective and
served its purpose. The most preferred motorcycle by majority of the respondents was Hero Honda
Splendor due to its brand image.

Lindquist, Jay D. and Joseph, Sirgy, M. (2003) This up-to-date text focuses on consumer shopping,
buying and consumption behavior topics looking at both domestic and international theory and
examples. It is divided into sections on marketing foundations, consumer decision making,
psychological and sociological influences on consumer decision making, and special topics relating to
public policy, organizational buying and conducting research.

Reddy, Mallikarjuna,K. (2006) There are four major factors which influences on the buying behavior
of consumer such as Cultural, Social, Personal and Psychological. It was found that as far as mileage is
concerned, Hero Moto Corp was ruling the market. Yamaha and TVS were far below the expectations
of the consumers based on mileage per litre of petrol. Also, Hero Moto Corp bike was more popular
with the students, TVS was more popular with the employees, whereas businessmen opted for
Yamaha. Regarding satisfaction of motor bikes 85 respondents have stated that Yamaha satisfaction
was highest and the lowest is for TVS bikes,

Salwan, Prashant.(2007),“Going global building competitiveness through internationalization — a study
of the Indian automobile sector”, The ICFAI journal of international business: The Indo-Japanese joint
ventures — Hero Honda , TVS Suzuki, Bajaj Kawasaki-adopted different strategies to become
competitive. TVS motors use the cost reduction (value engineering, global sourcing, lean
manufacturing, waste elimination and continuous reduction in cost) and securing product leadership
(good brands, innovative packages, information technologies, developing energy efficient technologies
and market/product expansion) to become competitive. Bajaj Auto’s strategy was to customize its
products as per market needs. HeroHonda plan for the domestic market was to manufacture fuel
efficient vehicles. Its global plan was to give the best products to customers by upgrading technologies
and to view the world as one market.

Sawant, Shekhar, V. (2007) By administering 100 randomized selected consumers, the consumer
preference and ownership pattern and the sources of information they used to make the purchase
decision, and importance given to various evaluation criteria. Further, the study inferred that the
required maintenance and mileage are very important criterion for a consumer in the process of
making a purchase decision. People in general, perceive a big difference in the prices suitability to
lady drive cost, mileage and resale value amongst various models available in the market. Although,
people have not considered the safety factor to be all that important, they find that all models are more
or less equally safe. Finally, the study suggested that, financing schemes should be made more
effective and, their details must be well publicized.

Vijay, Kumar M; Chandra, Basha and Chand,S. (2015) Price is arguably the most vital and important
influence on the positioning of the product and its growth and hence has a direct impact on the volume
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of the sale of the product and share in the market. If put to the right and thoughtful use, effective
pricing can earn a business organization a major and sustained share in a given market. A marketing
manager can also maintain resale price of his product, maximize profit and achieve the targeted return
on investment. As we know, price of any product can directly influence the demand factor and other
factors of production of a product directly. Price fixation of any product is not simple and it depends
upon several factors like product cost, availability of substitutes, demand, market share, and
geographic factors and so on. Keeping the fixation of price of a product in view, the manufacturer has
to think over the price of the product at four levels .i.e. reasonable price, high price, low price and
resale value of the product.

OBJECTIVES
1. To know the market leader among major brands of two wheeler companies

2. To analyse the impact of various factors influencing perception and purchase decision of
customers

HYPOTHESIS

Null Hypothesis: Two wheeler customers are equally prevailing in Jaipur

Alternate Hypothesis: Two wheeler companies has different market share in Jaipur

Null Hypothesis: Various factors has equal impact on purchase decision of customers
Alternate Hypothesis: Every factor has different impact on purchase decision of customers
METHODOLGY

The primary data are collected from four major brands company outlets: Hero, Honda, TVS and Bajaj
of Jaipur city. A well defined structured questionnaire was administered to the customers who come to
the dealer outlets for either enquiry or purchase. The sampling technique used in this study
is non probability and the sampling method is convenience sampling. A sample of equal number of
customers is taken from each category summing the overall sample to
100. The sources of secondary data used in this study are Books, Magazines, Journals and Websites.
Data was analyzed by simple percentage analysis, tabular and pie chart presentation.

RESULTS AND DISCUSSIONS

After getting feedback from respondents through structured questionnaire, the results have been
compiled and presented below —

Table 1. Market share of four major brands

JAIPUR APR 15 - JAN 16

Source: Primary Source

This pie chart shows that Hero Moto Corp is having major share 45% out of rest three major brands.
After split of Hero Honda venture, Honda emerging as challenger brand having 26% of market share.
Third position grabbed by TVS with 14% market share and with 8% Bajaj stands on fourth position.
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This result rejects null hypothesis and supports / accept alternate hypothesis that two wheeler
companies has different market share in Jaipur city.

Table 2. Demographic factor impact on purchase decision

1. AGE IN YEARS No. of Respondents
20-30 35
31-40 42

ABOVE 40 23
TOTAL 100
2. GENDER
MALE 78
FEMALE 22
TOTAL 100
3. OCCUPATION
STUDENT 24
SERVICE 48
BUSINESS 23
OTHERS 5
TOTAL 100
4. INCOME
BELOW 3 LAC 8
3-5LAC 52
5-7 LAC 16
ABOVE 7 LAC 24
TOTAL 100

Source: Primary data

Above table shows that 42% respondents are from age group 31 -40 , which indicates that middle age
person are potential customers of two wheelers in Jaipur city. 78% were male customers shows still
male are dominant customers of two wheelers. Service class people use more two wheelers due to fuel
efficiency and convenience factor which results into 48% users. 52% respondents are from 3-5 lac
income level slab.

Table 3. Rank wise criteria for selecting product attributes of brand

Criteria for brand selection | R1 R2 R3 R4 R5 R6 | Total
Price 30 30 20 10 10 100

Mileage 35 30 25 10 100

Service 25 25 20 30 100

Style 10 15 25 20 30 100

Power 15 25 25 35 100

Resale Value 20 30 25 25 100

Total 100 | 100 | 100 | 100 | 100 | 100 | 600

Source: Primary data

Table 3 shows that respondents rated product attributes on six factors and rank them 1 to 6. Table 3
shows that price, service, mileages are high ranked attributes. 90% respondents given mileage the most
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important attribute as the criteria of purchase. Price the second highest with 80% and service with
70%. Style , power and resale value were ranked four, five and six respectively.

Table 4. Rank for Brand Preference

Brand R1 | R2 R3 | R4 | R5 | R6 | Total
HMCL 34 32 25 9 100
HMSI 30 28 24 18 100
TVS 28 32 20 20 100
BAJAJ 31 21 20 28 100
YAMAHA 8 26 36 30 100
OTHERS 8 24 26 42 100
Total 100 | 100 | 100 | 100 | 100 | 100 | 600

Source: Primary Data

Table 4 reveals that top three positions are occupied by Hero Moto Corp, Honda and TVS. Bajaj is on
fourth position in Jaipur city.

The result shows that every factor has different impact on purchase decision which rejects null
hypothesis and accepts alternate one.

CONCLUSION

This study has observed many factors that affect customer buying behavior. This study also focuses on
market share of major two wheelers brand in Jaipur city. At the time of purchasing two wheeler
customer has different choice for two wheelers but the purchase decision depends on various factors
like product attributes, price , credit facility and brand. Study concluded that Hero Moto Corp is the
leading brand of two wheeler in Jaipur city followed by Honda, TVS and Bajaj. This study helped the
researcher to use theoretical knowledge and to gain useful insights about the importance of customer
perception.

FUTURE OF THE STUDY

Positioning the brand is the most difficult job in marketing strategy. Scooter sale is rising nowadays.
The new players are entering into scooter segment. Dominant players are introducing latest features to
their product line up to keep customers by the side. Every year two wheeler companies introducing
new models with latest technology which affects customer perception and results into impact on
purchase decision.
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ABSTRACT

In India, the ratio between the top and the bottom ten per cents of wage distribution has doubled since
the early 1990s. According to the 2011 Organisation for Co-operation and Economic Development
report ‘Divided we stand’, this doubling of income inequality over the past 20 years has made India
one of the worst performers in the category of emerging economies. Some 42 per cent of 1.21 billion
Indians live on less than $1.25 a day, the highest number of poor in the world. Although the
Government of India’s Planning Commission asserts the nation’s poor make up 30 per cent of the
population, whatever the true picture is the fact remains that a staggering amount of people still live in
devastating poverty.

Keywords: Poverty; Encompass; Pervasive

INTRODUCTION

Poverty is not benign. It encompasses a range of issues, including health, housing, education, nutrition
and life expectancy. It is pervasive across all aspects of life and throughout the duration of life. If you
look up a dictionary definition of violence, ‘intense force’ will be included somewhere. You may also
find ‘injurious physical force or treatment’ and perhaps an ‘unwarranted exertion of force or power’
(all terms are found to describe violence on Dictionary.com). If we take these terms as our starting
point, we may justifiably claim poverty to be a form of violence.

But this type of violence often goes unnoticed and is so institutionalised that it is seldom regarded as
actually constituting violence. The fact that many do not regard poverty as violence is thanks mainly to
what philosopher and social theorist Michael Foucault suggested is our taken for granted knowledge
about the world in general and how we regard ourselves in it. This ‘common sense’ knowledge may
seem benign and neutral, but must be viewed within the context of power: it is part of the discourse of
the powerful.

OBJECTIVES OF STUDY

1. To study the level of poverty effects Indian infrastructure

2. To find how production effects the growth of GDP

3. Tofind the other drawbacks of mass poverty in India and abroad
Individualism, Inequality and Capitalism

Is an accepted form of ‘truth’, of reality, and of how many people view the world and evaluate others.
Endless glossy commercials and TV shows that wallow in the veneration of money, fame and
narcissism are conveying the message that greed is good, that material wealth represents the epitome
of success and the individual is king.

This is, of course, based on a false assumption, on a lingering lie. And part of that lie is the joining of
bogus notions of success and failure at the hip. Notions of failure are implicit in the messages
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surrounding individualism, money and wealth. If you are not on the Forbes rich list, or at least aspiring
to be on it, you are somehow a failure. If you don’t buy this product or wear that item, you somehow
don’t cut it.

India is congratulated by the West as capitalism’s poster boy, as indicated by the presence of Indians
on the latest rich list, the steel and glass world of Gurgaon near Delhi or the cyber parks of Bangalore
or Hyderabad. The message is that if the wealth hasn’t trickled down to the lower half of society just
yet, wait 20 years and it will. The problem here is that it has already been over 20 years since India
embraced neo-liberalism and the poverty alleviation rate is still stuck where is was back then. How
long should people wait? How many generations are to be sacrificed?

As India opens its economy further to Western interests whose own economies have been devastated,
it begs one to wonder why would the economic dogma and corporations responsible for that mess
bring anything but a similar form of profiteering and chaos to the shores on India. The lie is sold
nevertheless. But it doesn’t fit the fairytale. It doesn’t fit the myth. It’s not the much celebrated steel
and glass modern India inhabited by the minority. A privileged minority, whose reservation quota is
never questioned, is barely acknowledged. By accident of birth, whether through class or caste, or a
combination of both, its members were always in prime position to take advantage of the privileges
afforded by background in the brave new world of economic neo-liberalism.

Since 1991 in India, politicians and their corporate seducers have presided over a system that has
shifted wealth from the real wealth producers — the labouring classes — to the rich and privileged. In
doing so, we have been witnessing not only the robbing of people’s income, but their life expectancy,
their life chances, their access to food, their access to education, their access to health, decent housing
and all other things that contribute towards people achieving their proper potential in life.

In the main, the process is slow and ongoing, yet is all pervasive. Its practical effects result in lives
marked by hardship, struggle and blight. The malnourished children, whose food has been stolen
frthebellies. The child who dies in the womb, whose life was robbed before it ever had a chance, if
indeed it would have ever had a chance anyway. The preventable diseases, the lakhs of farmers who
took their own lives as a result of corporate collusions with successive administrations, the lack of
access to drinking water and the lack of basic human rights and dignity that financial security can so
often bring.

When corruption in places like India is mentioned, the phenomenon is described as ‘illegal capital
flow’. Yet when the functioning of India per se (or for that matter, many other countries) is mentioned,
it is usually described as ‘democracy’. Unfortunately in these times, ‘democracy’ all over the world is
becoming stripped of its original meaning and becoming institutionalized violence and theft by any
other name

Prebisch Singer Hypothesis

The Prebisch Singer hypothesis is an economic theory developed by Raul Prebisch and Hans Singer.
The theory states that the terms of trade between primary goods and manufactured products deteriorate
over time. What this means is that countries that export primary goods that do not have the means to
manufacture goods to export will lose out in the long-run, as their goods will become relatively
cheaper than the manufactured ones. A common explanation for the phenomenon is the observation
that the income elasticity of demand for manufactured goods is greater than that for primary products -
especially food. Therefore, as incomes rise, the demand for manufactured goods increases more
rapidly than demand for primary products.

Population Explosion in Less Developed Countries

The worry with this is that the main exporters of primary goods are developing countries. If we take
this hypothesis as fact, then that does not bode well for developing countries because it means that any
hope of ever industrialising without borrowing large amounts (which is hard with a low credit rating)
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are slim - as they will not be making much profit on their exports, while being faced with higher costs
of import

We are living in a world of unprecedented demographic change. After growing very slowly for most of
human history, the world's population more than doubled in the last half century to reach 6 billion in
late 1999. And, in late 2011, it will surpass 7 billion. Lower mortality rates, longer life expectancy and
large youth populations in countries where fertility remains high all contributed to the rapid population
growth of recent decades. According to the 2010 Revision, the world population is expected to hit 10.1
billion by 2100, reaching 9.3 billion by the middle of this century. Essentially all of the growth will
take place in less developed countries and will be predominately among the poorest populations in
urban areas.

Population Reference Bureau

In mid-2008, world population stood at 6.7 billion, up from 6.0 billion in 1999. The next milestone, 7
billion, will likely be passed in 2011 or 2012. During the 20th century, nearly 90 percent of population
growth took place in countries classified as less developed by the United Nations - all countries in
Africa, Asia (except Japan), Latin America and the Caribbean, and Oceania (except Australia and New
Zealand). This remarkable development resulted from an unprecedented decline in death rates in LDCs
brought about by the spread of public health measures, health care, and disease prevention, particularly
after the end of World War 1l in 1945. These improvements evolved over centuries in the more
developed countries, but the LDCs were able to benefit from them virtually overnight.

Imbalance in Population Growth

seen over the last century will only intensify in the years to come. Between 2008 and 2050, virtually
all population growth will take place in the LDCs. Overall, the small amount of population growth
projected for MDCs will be largely accounted for by the United States and Canada. But most of that
growth will likely be due to immigration from LDCs. While the LDCs are projected to increase from
5.5 billion in 2008 to 8.1 billion in 2050, the MDCs are projected to grow from 1.2 billion to just 1.3
billion. During 2008, about 139 million babies will have been born worldwide and 57 million people
will likely die, so that global population will increase by 82 million. Overall, women would average
about 2.6 children at the pace of childbearing in 2008, but that figure varies substantially from region
to region and country to country. In MDCs, women average 1.6 children, a number insufficient to
forestall eventual population decline. Some European countries and Japan are already experiencing
more deaths annually than births. In the LDCs, excluding the large statistical effect of China, women
average 3.2 children, twice that of the wealthier countries.

Projections Dependent on Continued Declines in Fertility

Ultimately, the populations of high-fertility countries are projected to decline until reaching the
replacement rate of 2.1 children per woman by the end of the century. However, these projections
assume wider availability of family planning services, and small variations in fertility can produce
major differences in the size of populations over the long run.

Unequal Distribution of World Income

Economic inequality (also known as the gap between rich and poor, income inequality, wealth
disparity, or wealth and income differences) comprises disparities in the distribution of economic
assets (wealth) and income within or between populations or individuals. The term typically refers to
inequality among individuals and groups within a society, but can also refer to inequality among
countries. The issue of economic inequality is related to the ideas of equity, equality of outcome, and
equality of opportunity.

Observers differ on both the morality and utility of inequality, whether, and/or how much inequality is
necessary in society and how it can be affected. It has been praised as necessary and beneficial,[1] and
attacked as a growing social problem.[2] Early studies suggesting that greater equality inhibits growth
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have been shown to be flawed because they did not account for the many years it can take equality
changes to manifest in growth changes,[3] and greater equality has been conclusively[neutrality is
disputed] linked to economic growth.[4]

Economic Inequality

Varies between societies and historical periods; between economic structures or systems (for example,
capitalism or socialism), ongoing or past wars, and differences in individuals' abilities to create wealth
are all involved in the creation of economic inequality. Economic inequality can refer to cross
sectional descriptions of the income or wealth at any particular period, and to the lifetime income and
wealth over longer periods of time.[5] There are various numerical indices for measuring economic
inequality. A prominent one is the Gini coefficient, but there are also many other methods.

Take Off Stage of Economy

This is rather a rehtoric and uses an aeronautical analogy to describe how countries remain economical
dormant for long and moves along the a stagnant situation and then runs fast to take the aircraft take
off from the ground of low level of stagnation and then gain flight in a rising slope and then in a falling
slope at a higher level of flight. The Rostovian take-off model (also called "Rostow's Stages of
Growth") is one of the major historical models of economic growth. It was developed by W. W.
Rostow. The model postulates that economic modernization occurs in five basic stages, of varying
length.

Development Planning Types

The development plan is a document that sets out how places should change and what they could be
like in the future. It says what type of development should take place where, and which areas should
not be developed. It sets out the best locations for new homes and businesses and protects places of
value to people or wildlife.

The plan also helps development to take place quickly by describing how any new or improved
facilities, such as roads, schools and parks, will be provided.
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ABSTRACT

Worldwide structure and governance of electricity industry & markets are evolving and thus various
stakeholders se different approaches to achiegehanced economfficiency, reliability, energy
security, safety, resilience and eftiendliness. In order comprehend the trends and maturity levels of
markets and participants it is essential to understand-gitityies of the electricity industry and key
influences includingdisruptive technologies shifting the operation and management of various
participants. This publication is aimed to present essentials of the competitive electricity industry,
various participans and terminology & metrics used. It is also intended to bring out cognizance of
aspects that araffectingbusiness model evolution. A series of publications are being planned to bring
out global trends, market maturity, its pros and cons to the end m@nsu
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OBJECTIVES OF THIS PAPER

1. To study the competitive markets of electricity industry

2. To examine the electric industry its participants

3. To assess competitive markets and business model evolution

4. To compare electricity business model

5. To identify the trends of challenging market status across the globe
Electric Industry and  Participants

Electric energy produced from a mixture of sources, including coal, nuclear, gas, hydroelectric and
other renewable sources such as wind, solar Photovoltaics etc. In the traditional electricity business
model utilities were vertically integrated with each company owning energy production,
transmission& distribution, wholesale and retail trades. This resulted in greater challenge managing
system and operation efficiencies due to its structure. And regulators were challenged with tasks in
managing accountability of pricing mechanism, reliability & energy quality and security issues etc. In
order to revive the sustainability of the electricity industry it was essential to legally unbundle the
organizations in to logical functional entity whose performance could be tracked using management
metrics.

Diverse unbundling approaches were instigated worldwide contingent on the evolving business models
and applicable performance metrics. Regulators are progressing business model innovations to yield
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